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The challenge 

 
After hearing through „word of mouth‟ how Highland 
Marketing had successfully run PR and marketing 
campaigns for numerous healthcare organisations, 
Illingworth Research decided itself to engage with 
them. Having just undergone a re-branding exercise, 
Illingworth‟s brief to Highland Marketing was to embark 
upon a wide reaching PR and digital marketing campaign to 
raise awareness of the company and its services.  
 
As a relatively small clinical research organisation, which has 
been established for more than a decade, Illingworth 
Research and its sister company ResearchNurses.co were 
keen to raise their profile in an industry that is dominated by 
less than ten major players worldwide. This would involve 
demonstrating to multibillion pound clinical research 
companies, as well as smaller clinical research organisations 
(CROs), that they were capable of providing equally, if not 
better, tailor made services than many of the traditional 
multinational corporations. 

 

The campaign 

 

Highland Marketing ran an integrated PR, marketing and 
social media campaign which focused on ensuring greater 
recognition and brand awareness for the companies, including 
positioning them as „thought leaders‟ and ensuring that their 
name was seen by current clients and prospects at every 
opportunity. To achieve this objective Highland Marketing 
assessed a range of communication channels that would 
reach the widest but most targeted audience possible. The 
campaign therefore took an integrated approach including the 
pro-active generation of thought provoking content and issues 
related news through press releases, opinion articles and 
commentary, placement of this material in targeted media 
outlets, the production of bold and eye-catching 
advertisements and the use of social media channels to draw 
attention to all the PR and marketing activity. 

” 

We appointed Highland Marketing as we believe 
that their deep understanding of the healthcare 
market and their wide range of contacts are 
unrivalled. From the initial meeting, it was clear 
that the team understood our needs both in terms 
of our traditional PR and digital campaigning 
requirements and would be able to work alongside 
us to deliver our key messages to our target 
audiences. Since engaging fully with Highland 
Marketing, the team has provided the flexibility to 
allow us to tap into their expertise whenever we 
need them, giving us immediate results 
 

John Illingworth, managing director 
Illingworth Research and ResearchNurses.co 
 

http://illingworthresearch.com/
http://illingworthresearch.com/
http://researchnurses.co/


The results 

 

Through the issue of press releases 
and feature placement more than 15 pieces of 
coverage have appeared in key target 
publications, many of which the company had not 
featured in before. These included: 

 Applied Clinical Trials 

 International Clinical Trials 

 Outsourcing Pharma 

 CR Focus 

 Nursing Times 
 
Highland Marketing also undertook a review of both 
company websites. This improved persuasive architecture 
and navigation and enhanced search engine optimisation 
which resulted in a massive improvement in both website 
rankings. 
 

 The Illingworth Research website climbed from an 
unidentifiable ranking (outside top 100) on search 
engines to being ranked 10 on Google and 25 on 
Bing. 

 The ResearchNurses.co website climbed from 58 to 
36 on Google rankings and 40 to 16 on Bing. 

 Both websites moved up more than 30,000 places 
on Alexa rankings. 

 Advertisements, written and designed by Highland 
Marketing and then positioned in targeted 
publications generated key leads for the companies  
Example advertisement: Clinical research nurses 
needed. 

 
The pro-active use of social media channels has certainly 
helped to spread the word to influential journalists, 
academics and senior members of clinical research 
organisations. Many have become followers, retweeted 
comments, news items and blogs, positioning Illingworth 
Research and ResearchNurses.co as „thought leaders‟. 
Over a one-month period, Highland Marketing was able to 
increase followers for the companies by over 20%. 

“ I’d like to say how pleased I am with the great results 
Highland Marketing has achieved in a short period of time. 
With several dedicated articles appearing in our target 
publications, we are making great strides on the PR front 
and raising our profile where it matters. 
 
Ian Illingworth, information technology & systems 
manager, Illingworth Research and ResearchNurses.co 
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http://blog.appliedclinicaltrialsonline.com/2011/10/06/guide-to-pediatric-drug-development-and-clinical-research/
http://www.samedanltd.com/magazine/13/issue/166/article/3145
http://www.outsourcing-pharma.com/Commercial-Services/Illingworth-Research-launches-contract-medical-photography-service
http://www.icr-global.org/crfocus/2011/22-5/
http://www.nursingtimes.net/nursing-practice/clinical-specialisms/educators/-a-week-in-the-life-of-a-research-nurse/5033909.article
http://researchnurses.co/wp-content/uploads/2011/08/ResearchNurses-ad2.pdf
http://researchnurses.co/wp-content/uploads/2011/08/ResearchNurses-ad2.pdf
http://twitter.com/illingworthrsch
http://twitter.com/illingworthrsch
http://twitter.com/researchnurses
http://www.linkedin.com/company/2093779
http://twitter.com/illingworthrsch

